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1.Age
77 FDIE 2.Gender

76 {TDEE

@ Under 20 years old
@ 20-29 years old
@ 30-39 years old

% @ 40-49 years old
@ 50-59

‘ @ 60-69 years old
@ 70 and over
9.1%

3.Place of Residence

@ Male

@® Female

@ Other

@ Do not answer

4.Frequency of visits to Okinawa

76 FFOEIE
35
30 @ First time
25 @ About once a year
20 @ Several times a year
15 / @ More than once a month
= @ Second lime visit

10 @ 2nd time

1 _ |

0 - - - | - - || - || I - I

@ & & © & &
F 5 TS F T
& o @ F W

5.Purpose of trip (multiple answers allowed)
77 AOEE

—72 (93.5%)

0 20 40 60 80
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6.How much do you know about Okinawan food products?
75 fFDEIE

@ Know well

@® Know to some extent
@ Don't know much

@ Don't know at all

7.Which of the following Okinawan foods do you know? (Multiple answers allowed)
71 roEE

Brown sugar
Shikwasa products
Mozuku(Okinawan Seaweed)
Sea grape
Bitter gourd
Mango
Red sweet potato products
Awamori
Salted products (Okinawan s...
Soki soba/Okinawa soba
Okinawan sata andagi
Chinsuko (Okinawan sweet)
Okinawan tofu
Okinawa Rum Sake 10 (14.1%)
Ice-cream |1 (1.4%)
Ishigaki beef 1(1.4%)
Nothing |81 (1.4%)

0 10 20 30 40 50
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8.Have you purchased Okinawan food products within the past year?

74 fFDEE

10.Please indicate your level of satisfaction with the Okinawan food products you purchased.

41 HORE

@ Very satisfied
@ Satisfied

@ Neutral

@ Dissatisfied

@ Very dissatisfied
@ Not applicable

@ Yes(Go to Question 9.)
® No(Go to Question 11.)

9.What Okinawan foods did you purchase? (Multiple answers allowed)

36 {fDEIE
Brown sugar 8 (22.2%)
Shikwasa products —1 (2.8%)
Mozuku(Okinawan Seaweed)|—0 (0%)

Sea grape 1(2.8%)

Bitter gourd 3(8.3%)

Mango 6 (16.7%)
Red sweet potato products 7(19.4%)
Awamori -1(2.8%)
Salted products (Okinawan s... 6 (16.7%)
Soki soba/Okinawa soba 1(2.8%)
Okinawan sata andagi 5(13.9%)

Chinsuko (Okinawan sweet) 3(8.3%)

Okinawan tofu 3(8.3%)
Okinawa Rum Sake 1(2.8%)
Ice-cream 1(2.8%)
Just starting to shop & 1(2.8%)
Ishigaki beef —1(2.8%)

Imo mochi 2 (5.6%)
Ice cream 1(2.8%)
—1 (2.8%)
0 2 4 6 8

11.What are the reasons why you did not purchase Okinawan food products? (Multiple answers

allowed)
67 OB

Because it is expensive

Because | am concerned about
quality

Because | did not feel the need
for it

10 (14.9%)

Because | didn't know about it

Because | did not have a chance

to obtain it 36 (53.7%)

0 10 20 30 40
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12. Please share your impression of Okinawan food products. (Circle one for each item)

Il Strongly agree [l Somewhat agree I Neither agree nor disagree [l Somewhat disagree [l Strongly disagree

LLLLER

Delicious Healthy Safe High quality Unique Good as souvenirs Appropriately priced

13. Would you like to purchase Okinawan food products in the future?

76 +DEIE
@ Definitely
@ Probably
38.2% @ Neutral

@ Probably not
R @ Definitely not

Copyright© 2025 PRODUCTS PLANNING,INC. Aglin,INC All rights reserved. 7
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14. If there are any Okinawan food products you are considering purchasing, please select them.

(Multiple answers allowed)
71 FDEIE

Brown sugar

Shikwasa products
Mozuku(Okinawan Seaweed)
Sea grape

Bitter gourd

Mango

Red sweet potato products
Awamori

Salted products (Okinawan s...
Soki soba/Okinawa soba

30 (42.3%)

8 (11.3%)
9 (12.7%)

—19 (26.8%)

Okinawan sata andagi
Chinsuko (Okinawan sweet)
Okinawan tofu

Okinawa Rum Sake

R 1481 (1.4%)

Ishigaki Beef 1(1.4%)

0 10 20 30 40

13 (18.3%)
7 (9.9%)

17 (23.9%)

15. What price range do you expect for Okinawan food products? (When purchasing as souvenirs)
73 HoEIZE

@ Under 1,000 yen
@ 1,000-2,000 yen
@ 2,000-3,000 yen
@ 3,000-5,000 yen
@ Over 5,000 ye

Copyright© 2025 PRODUCTS PLANNING,INC. Aglin,INC All rights reserved. 8
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16. What are your main sources of information about Okinawan food products? (Multiple answers

allowed)
76 {F DI
TV/Radio 8 (10.5%)
Newspapers/Magazines
Social media 13 (17.1%)

Travel guidebooks 25 (32.9%
Word of mouth from friends/...
In-store information

Internet search

Information from travel agen...

13 (17.1%)

17 (22.4%)

11 (14.5%)

Tour guides NCL Sky tours 1(1.3%)
Never thought about it 1(1.3%)
Brochure 1(1.3%)
Lived in Singapore 1(1.3%)
Tour Guide 1(1.3%)
0 5 10 15 20 25

17. What sales locations would be convenient for purchasing Okinawan food products? (Multiple

answers allowed)
77 FDElE

Airport 27 (35.1%)

Cruise Ship Terminal 61 (79.2%)
37 (48.1%)

32 (41.6%)

Souvenir shops at tourist sites
Supermarkets

Roadside stations (Michi-no-eki)
Online shops

Okinawa antenna shops
Department stores

Online

0 20 40 60 80
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18. Please feel free to write any suggestions for improvement or expectations you have for Okinawan food
products.

Promote more at internet

Able to sample products

Explain what products are

More samples at stores to try

It is a good way to introduce Okinawan product to new visitors

Fresh foods don’t travel well, provide ways to ship home

Need to export more to Hawaii

Just learning about these products. Enjoyed our visit! Thank you.

Need more locations to reach

Copyright© 2025 PRODUCTS PLANNING,INC. Aglin,INC All rights reserved. 10
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[AEMmE AN / Product Information]
BAE&&E / Product Name :

[BSEOR-BOZFHE / Product Appearance FEvaluation]
1. "ylr=IFHF A OHR / Impression of Package Design

Strongly  Somewhat Semewhat Strongly
agree agree disagree disagres
BFS< Eye- =

catching

WIEENSE

Luxurious

sl

Okinawan

MESSIUCY

Lt/ Clear

HEEEICELTNS

{ Good for o a = o o

[{@i#&7¥#d / Price Evaluation]

2. ZOERDEEELSBLETM? / How do you feel about the price?
O ET+HELY / Very expensive

O 4@l / Somewhat expensive

O &) / Appropriate

O 4>4>%2Ly / Somewhat cheap

O &THEL / Very cheap

[FRSOH8IZEST 55HE / Product Feature Evaluation]
3, BLTOHBIZ2WT, EOBEEHRLETH? / How important are the following aspects to you?

ey Important Nelther o e
Important Important | Important
=0 MUOZNE /
Quality of
ingredients
I W SRR
Use of local =) o o o =

ingredients

1R [ Sheif life o o =] =] o
- EEOLYIS S

Eoce of carrying

- mH / Toste &

guality

FpERsLE f Okinowan

character

Uiy EBBAMTAETE / Potential for Overseas Markets]
4 COBRLEBHEEOETLFICAZELALNETH?
Would you buy this product if it were available in your country?
0O ®S / Yes
0O ®#bily / No
— [Hbily) FRRLECAG. BREEAT LS (EMEET
If you selected “No,” please tell us why (Multiple answers allowed)
O B4 - #$@TcostEE LTHENHSD / Valuable as a souvenir from Japan/Ckinawa only
O HE - thig TIXEEHA LY / No demand in my country/region
0O BE - #hig TIFEELESA H S / Similar products exist in my country/region
O {EEAEH4ELY / Price point doesn' t match my market
O BRPESIFEL BRI DT B4l / Taste or product characteristics don't match local
preferences
0O #dfta / Other ( )

[ SmokEi8=E / Suggestions for Improvement]

51, COBRIOVTHELTELLARSY EFH? GEYEET
What aspects of this product would you |ike to see improved? (Multiple answers allowed)
O {f#s / Price

O s8ws—F4 A 2 / Package design

0 REE / Content volume

0O &E / Quality

O [R#4# / Ingredients

O & / Taste

O R{F4E / Shelf life

O T difth / Other ( )

5-2. BAMGHERLCEENHNIESHAL L E L.
Please write any specific suggestions or reguests for improvement.

SwBABYHMNESTEVELT. / Thark you for your cooperation.

Copyright© 2025 PRODUCTS PLANNING,INC. Aglin,INC All rights reserved. 11
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050-1720-2108

Answer the
questions and
receive 0 prized

G
i

( Flvrt

Pleose help us fill out & survey
on Okinawa products!

Scan here to

fill out the

guestionnaire ¢

We support the export of Joponese agricultural products from
Okingwa, (Global Farmers/Fishermen/Foresters/Food Manufacturers
Progect ) We are currently conducting a survey on Okincwan
products s seen from oversess, ond would appreciote your
cooperation in filling out the questionnaire

Toke o screencop of the screen that is automatically sent to you
after you submit your answers.Show the staff at the booth set up
in the Noha Cruise Terminal from 13:00 to 19:30 teday the
BCreenshot,

Those who responded will receive one of the following!

Chinguke

Traditional sweet nade in Okinaws
gince the ftimes of the Ryukyu
Kingdon,[t is & sweet Flover similar
to shorfbread.

Alleriena corfuined in this product: Aheat
Products containing edds, nilk, arnd sopbens Gre
oroduced on the some sroduction |ire as this product,

Stellor Soand

This star-shaped sand is
collected from beaches in
Okingwa. It is famous a8 @
souUvenir,

A selection of Okinowan souvenirs ore viiloble o the redemption point,

e Lrapasss DGO AGLIN

gfp.ckinawa@aglin.jp

| GFP Okinawa Management Office

EIE&EMFFS>

12



