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(A& AWK / Product Information] ey EEOTHENE / Potential for Overseas Markets)
BAmGE / Product Name : 4 COBRAGUORTLFICAZELRNETM?
Would you buy this product if it were available in your country?

(BRDR-B0iF# / Product Appearance Evaluation)

- . . O RS / Yes
1. Rylr—IFH 4 DR / Impression of Package Design
O Ehily / No
Stronaly | Somewhat | oer Somewhat  Strongly — THb#Ly) EBIRLEAE, BEHEEHRITOEEL (EREET)
agree i disagree disagree P - 2

it disagree If you selected "No,” please tell us why (Multiple answers allowed)
::;:;‘"‘ ; ; o o - O B4 - 4@TcoktEs LTEAHS / Valuable as a souvenir from Japan/Okinawa only
mRSHBE/ | = = z 3 0 BE - wig TIFEEA LY / No demand in my country/region
i 0 BE - e TREIEERLHS / Similar products exist in my country/region
Okinawan i O {HE#EHstEhiLy / Price point doesn t match my market
U;'sc’:.:;”" S O B4 S A RO IFAI= &% Ly / Taste or product characteristics don t match local
HEECALTLG preferences
S : : i : O %0t / Other ( )

T / P Evaluati
KRS, /:Exton: bealut ol [FsekER=E / Suggestions for Improvement]

2. COBROMEEESRLETH? / How do you feel about the price?
. 51, COBRBPVTHELTELLVRIZHY ETH? EBEIET
0O &THEL / Very expensive
O BB /S t-aupaneive What aspects of this product would you like to see improved? (Multiple answers allowed)
O #Y) / Appropriate 0O {fik / Price
O 44RLY / Somewhat cheap O sy r—TF4F 4 2 / Package design
O &THRL / Very cheap 0O HEE / Content volume
0O @& / Quality
[BR0HMICEIT 5% / Product Feature Evaluation) O FE## / Ingredients
3. LTOWBIZDOWNT, EOBEEFHRLETH? / How important are the fol lowing aspects to you? 0 B / Taste
Very Less Not O fR{FHAR / Shelf life
Important Neither
o et important | impertant O it / Other ( )
=V -Euo2RK /
Quality of
e 5-2. BRRUHREESCEINSRECRAEEL,
BmESEREOEME /
Use of focal s o o o o Please write any specific suggestions or requests for improvement.
ingredients

R / Shelf life o o o - =
ma-BROLYIS/

Ease of carrying

0429 / Toste &
quality

haNOLS/ Oooem, | & z x o ZhHYHES ZEELT, / Thank you for your cooperation,

character
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. TEOEAMZEE1,000~2,000NREZ<, TEERE — ST Mg
DEEEHD
. [BIREESNSORY MERAEFT. BAISFZZSEAZ 1)
o REEAIBFRCL T, TABHARCRU . TEBAMSHID R, [EghE )
ELOIEENZ)
. BEBOTSYRAA—JFHAUTEL, k- JEH - Z2UNTHINZ—75.
IBOZLMENEE S
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